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Fall Convention is
October 25-28,
2007 in Washing-
ton, D.C.

Nominate yourself or
someone you re-
spect for the CBI
Board. Contact
Kevin Corbett at
corbelkj@cmich.edu

2007 CBI Produc-
tion Finalists an-
nounced. CBI re-
ceived 445 entries
this year.

Webcasting issue is
in a state of flux. Will
Robedee and Joel
Willer have worked
tirelessly to ensure
our membership is
well-represented.
See articles inside.
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The National Convention has been planned, arrange-
ments have been completed, now all that’s needed, is
YOU.

CBI will once again join
with the College Media
Advisors and the Associ-
ated Student Press to
host media students and
their advisors in Wash-
ington DC.

Should you attend?
Only if you want to hear |
the latest information on
webcasting, or promo-
tions, or programming,
or engineering, or pro-
duction. LT e T
National Student Media Convention

in Washington, D.C.
October 25-28, 2007.

Come see what other
students are doing and
get ideas to take back
to your campus
through the student roundtables. See the best student
work in the country at the Student Production Awards
Ceremony. Hear experts from the field and learn
cutting-edge applications. See presentations on how
to use the latest technology and software. Learn how
to get more money/support from sponsors. Most of all
network with your peers from across the country.

All this, plus FCC Chairman Kevin Martin is sched-
uled to speak.

Don’t wait another minute. Go to the CBI website at
www.askcbi.com for registration and hotel informa-
tion October 25-28 at the Washington Hilton.

Be sure to renew your membership before you regis-
ter for the convention. For renewal information call
877-ASK-CBI1

Sessions Scheduled for D.C.:

Intro to Underwriting

New Construction, Renovation, or
Simple Studio Changes-A Guide to
Pitfalls and Solutions

Alternatives to Licensed Stations
Advanced Underwriting

Student GM roundtables

Television Show & Tell

Webcasting Q & A

Starting a Radio Station

Adobe Production Studio

We All Have a Voice, Not Everyone
Knows How To Use It

Podcasting: What The Law Will Allow
Adobe Premiere Pro 2.0

Radio Boot Camp: A Recruiting Suc-
cess Story

Ask The Experts

Get Your Show Seen Across The
Country

Audience Measurement

HD Radio, the 4-1-1

Radio Show & Tell

Business Law for Broadcasters
Adobe Audition, Audio Editing 2.0
Broadcast Interview 101

College Radio and the Challenges of
Convergence

Fostering Critical Thinking Skills in
College Radio

How NOT To Get A Job In Broadcast
News

Collaborative Technology in the Me-
dia Industry

Advising the Radio/ TV Station: A
Faculty Caucus/Workshop

Scoring the Winning Goal: Sports
Play by Play

Editing Workshop: Avid Technologies
60 Promotional Ideas in 60 Minutes
Video Production: A Case Study in
Service Learning

Issues in Media Advising

Television Advisers Roundtable
Radio Advisers Roundtable

Dealing With Liability Issues and
Promotion Planning/Execution
Swag Swap

Growing The Volunteer Base for Col-
lege Broadcasting

Clear As Mud: Updating the Regula-
tion of Indecent and Profane Broad-
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From Chair

Summer flew by and students have returned ready and
eager to tackle new challenges. While many things
remain the same from year to year, there’s always an
eagerness that arrives with the first weeks of the fall
semester. It’s almost like New Year’s resolution time.

So what should we reemphasize this year?

First, try to look around with a fresh eye to make sure the
students are properly informed. With new faces, come
folks that probably are not training as well as they should
be. How and when to answer the telephone in the control
room has not changed since the policy was created back
in 1985, but the people in the control room have. Is eve-
rything clearly explained or will new station members
have to ask whoever is nearby how something should be
done?

Make sure you’re up-to-date on the latest webcasting
rules. They seem to change regularly. CBI’s Will Robe-
dee and Joel Willer have tirelessly represented us in
Washington proceedings concerning the new SoundEx-
change agreement. They regularly post to the listserv and
if you’re not receiving this information, go to the website
and subscribe.

CBINSIGHTS
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Also, don’t forget about your local professionals. It’s
often difficult to work around busy schedules, but stu-
dents always enjoy having professionals in for classes or
station meetings. Likewise, visits to area TV and radio
stations are always popular and well-attended.

It’s amazing how much we can learn from each other, so
make plans to be in Washington for the national conven-
tion, especially if you’ve never attended. There are over
80 broadcast sessions, including a presentation from the
FCC Chairman. Jim Hayes has again scheduled an out-
standing convention with truly something for everyone.

Finally, make a pledge to get more involved with a ser-
vice organization. (CBI would be a good example.) Run
for the board, volunteer to update the website, help us
find ways to expand the reach of the good things fellow
CBI members are doing. Just let us know you’re willing,
and we’ll find something for you to do.

Speaking of board members, we all should thank Candy
Walton for putting together this great newsletter. And
Randy Yoder and Bill Laird have been working for you
on a variety of matters that really make the organization
tick. Thanks to all the people I’ve mentioned and to you.

See you in Washington!

Ron

From the Desk

of the
Treasurer

I don’t do details. Don’t do them unless it’s absolutely
necessary or I can talk somebody else into doing them
instead of me. This important, earth-shaking revelation
could have some oddly-formed relationship to me being
elected as Secretary-Treasurer of CBI. I should mention
here that I don’t do meeting minutes well and I’'m not a
giant fan of accounting, either. I invented the “give a
penny, take a quarter” at local convenience stores.

To paraphrase Groucho Marx, “I wouldn’t belong to any
organization that would consider me as a member. Yet,
CBI lets me be one in spite of my peculiarities and the
fact that I am a tenured, faculty member at a semi-elite,
private college back East (damn liberals). And, I'm
demonstrating a bit of tolerance by declaring my alle-
giance to College Broadcasters, Inc. (I have no idea what
the heck “Inc. means... oh, well, let’s leave that for
another time) And, I’m a board member to boot; go
figure? Upon revealing this, many of you should be
wondering how CBI survives with a person like me
responsible for the records and finances of our multi-
thousand dollar, not-for-profit organization without
causing Congressional hearings and I.R.S. audits?

So, in spite of all of these issues and “faux paws”, I am
writing to you members to report on the state that is (and
should be) CBI. The organization is doing well. CBI has
increased its station membership in 2006-07 over its
previous levels in 2005-06. This means paid member-
ships for those of you who may be confused about other
rouge organizations that claim to do services for their
membership similar to CBI’s.

I can report some sorted details about our membership
even though doing so goes contrary to my nature. CBI
gained over 15 new member stations this year; it re-
signed over 20 member stations who’s membership status
had lapsed over the past couple of years; over ten mem-

Secretary/

ber stations have taken
advantage of enrolling
for the three-year plan
demonstrating a strong
commitment to the
organization; and, about
1 out of 4 members are
renewing their memberships through CBI’s on-line credit
card payment option at it’s website.

Just this wee bit of information serves proof that, in spite
of an underachiever such as me, CBI carries on as a
strong, growing organization that you all should be
proud. However, CBI does have issues. It is, after all, a
volunteer organization that relies on its station advisors
stepping forward occasionally and providing expertise
through service. CBI needs you to nominate yourself for
possible election to the Board of Directors.

1 know, two years is a major commitment to make and,
there is the remote possibility you may not make it back,
but, hey, if you don’t do it, who will?

So, for duty, honor, vita hits, and tenure, venture into the
unknown and contact CBI’s Election Commissioner
today by nominating yourself for election, because if a
guy like me who hates taking notes and doing math can
do this, imagine how glorious CBI would be if you did
it....

Respectfully submitted,

Randy Yoder
Secretary/Treasurer
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A Page from CBI’'s Membership Brag Book: HCTV 6 & KFKX-FM

By Candace Walton

With 10 years of convergence experi-
ence, HCTV 6 and KFKX-FM are set
to embark on another successful year.

“We first and foremost want our stu-
dents to be good overall journalists,”
said Sharon Brooks, KFKX advisor.

Brooks along with her television
counter-part, Chad Power, proudly
speak of their students’ accomplish-
ments.

Last spring, Hastings College’s stu-
dent media once again joined forces
to cover the NAIA Division 11
Women’s National Basketball Tour-
nament in Sioux City, IA.

“HC Media was the sole provider of
live video for the NAIA web-stream
for 30 of the 31 tournament games,”
according to Power.

Station: Type: Cable

Student Staff: 55 students

Advisor: Chad C. Power, Instructor

Webstream: www.hcworldnews.com
Programming feature: “Bronco News Now,” airs
on Tuesday an Thursday at noon each week
during the academic year.

HCTV 6 began cable casting in 1988 and web
streaming in 2002.

KFKX-FM

Station Type: Noncommerical FCC licensed
Student Staff: 40-65 students

Advisor: Sharon Behl Brooks, Associate Professor
URL:
Stream: Not yet.

KFKX-FM began broadcasting on December 23,
1997. Like many most station’s KFKX faces chal-
lenges with music licensing and changing listener
preferences.

Hastings College, located in Hastings,

NE, is a private 4 year college with Presbyterian affiliation. HC’s enrollment is around 1100 students. Both stations are housed in the state
-of-the-art Gray Center for the Communication Arts building which Brooks refers to as “...a multimillion dollar treasure hidden in the mid-

dle of Nebraska.”

When asked why HC Media joined CBI, Brooks said, “... we have appreciated the expertise of CBI in helping students make the transition
between learning their personal development responsibilities in the classroom and their emerging profession responsibility to their listen-

ers. That is invaluable.”

JOEL’S ARTICLE
By Joel Willer

Adsca adlkj uiwec canliuwe canlue
capeu nciauew canliue nacliuew cnaelui
canleuicna alieuncalieuw lau ealiue
Icaue beyeal c;aoiwe uenl adca weg
grwsrfa acafe aceaag awgarfac aec aer d
graef e gaearg eare er ceasera graer.
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COMBINED
Best Student Media
Website:
ICTV
Ithaca College
“ICTV.org”

KTSW

Texas State University-San
Marcos

“ktsw.txstate.edu”

KUOM
University of Minnesota
“RadioK.org”

The Network

Savannah College of Arts
& Design
“TheNetworkTV.SCAD.ed
w

TELEVISION
Best General Enter-
tainment Program:
The Southeastern Channel
Southeastern Louisiana
University
“College Night”

Moore Hall Television
Central Michigan Univer-
sity

“Central View”

ECTV40
Elizabethtown College
“Bored”

Emerson Channel
Emerson College
“Speechless”

Best Comedy:
BCA 490

Central Michigan Univer-
sity
“3 Dull Guys TV”

ICTV
Ithaca College
“This Week Tonight”

The Network

Savannah College of Arts
& Design

“The Dog & Pony Show”

The Network
Savannah College of Arts

CBI Announces
2007 Production Contest Finalists

& Design
“The Story of Evan &
Kate”

Best Drama:

ICTV

Ithaca College

“The Paper-Episode 3”

Cable 8

Washington State Univer-
sity

“Little Town Season 1,
Episode 17

ICTV
Ithaca College
“Beyond #3”

Best Technical Pro-
duction:

Cable 8

Washington State Univer-
sity
“Endeavor—Cacaphony”

Cable 8

Washington State Univer-
sity

“Out From the Under-
ground”

CTV
Colorado State University
“Ram Hockey Tryouts”

Best Promo:
Emerson Channel
Emerson College
“Skateboarding Promo”

ICTV

Ithaca College

“The Terrible Young Cou-
ple Trailer”

KYOT-TV

University of South Da-
kota

“Charlie Coyote Loves
Channel 217

CTV
Colorado State University
“Podcasting in Antarctica”

Best PSA:
LVTV
University of La Verne

“Monitor Your Kids”

Time Warner 24
University of North Caro-
lina

“Good Neighbors”

MDA 2100
Valdosta State University
“Relay For Life”

MC 491
Kansas State University
“Big Monday”

Best Sports PBP:
CAPS13

Pittsburgh State University
“Pittsburgh State vs. Ft.
Hays Football”

The Southeastern Channel
Southeastern Louisiana
University

“Southeastern vs. Texas-
San Antonio Women's
Basketball”

ICTV

Ithaca College Television
“Ithaca vs. Hartwick Foot-
ball”

Best Sportscast:

Texas Student Television
University of Texas-Austin
“The College Pressbox”

ICTV
Ithaca College
“Sports Final”

Evanston Cable TV
Northwestern University
“Sports Night”

The Met Report
Metropolitan State College
“Steve’s Sports 712

Best News Reporting:

Best Newscast:
ICTV

Ithaca College
Newswatch 16-4/10/07”

Time Warner Cable 24
University of North Caro-
lina

“Carolina Week 4/4/07”

Time Warner Cable 24
University of North Caro-
lina

“Carolina Week 12/6/06”

Northwestern News
Northwestern University
“Northwestern News Re-
port 4/9/07”

Best Special Broad-
cast:

Texas Student Television
University of Texas-Austin
“Sneak Peek: SXSW 2007
Special Edition”

Time Warner 24
University of North Caro-
lina

“Runoff Election Special”

KYOT-TV

University of South Da-
kota

“Detour”

ICTV
Ithaca College
“The Race 2-Episode 1”

Best Documentary/
Public Affairs:

Channel 6

Muskingum College

“The Place to Be: Deploy-
ing to Iraq”

Television Practicum
John Carroll University
“Trauma”

MC 450
Kansas State
“Academia 2.0”

RADIO
Best DJ:

Best Documentary:
COM 411

Waynesburg College
“Jordan”

WCRX
Columbia College
“Elvira Arellano”

WCHL

University of North Caro-
lina

“Running Blind”

WYBF
Cabrini College
“Bombs in my Head”

Best Technical Pro-
duction:

KOAR

University of South Da-
kota

“KOAR Image Package”

WUMS
University of Mississippi
“Kickoff Show Segments”

WCHL

University of North Caro-
lina

“Carolina Connection”

WDBK

Camden County Commu-
nity College

“War of the Worlds”

Best Station Promo-
tion:

WKNC

North Carolina State Uni-
versity

“Double Barrel Benefit 4”

KCSU

Colorado State University
“Residence Hall Reques-
tathon”

(Continued on page 8)

\\

//




PRINTED SEPTEMBER 1, 2007

PAGE 5

A Good Start For Your Station

By Candace L. T. Walton

Whether you are an advisor or a student manager, you are reading this
newsletter because you want to have great 2007-08 school year for your
station. You still have time to make the transition into the fall semester
easier.

The most important component of your student-run radio or television
station is your student leadership. Strong student leaders can make the
semester blissful while weak student leaders make for a miserable semes-
ter. Ideally, appoint, or hire, your student leaders before summer break.

If you were unable to appoint your leaders and plan for the fall over the
summer break, you are not too late. While these ideas are ideally planned
and implemented in the fall, you can alter these plans to fit any time of
year.

While the new staff is still spirited for the upcoming school year, put them
to work. Get the first promotion of the semester planned for the first or
second week of school. Some ideas that have worked for other stations
include helping students move in to the residence halls, passing out water "
at the parking registration line and other goodies. It is always hot at the *
beginning of the year. Parents and students are all on each other’s nerves.
Your staff can help get them up the stairs or in the elevator from the car
and with a simple gesture you gain an audience member, supporter and
potentially a staff member.

R—— |
Kansas State University students and community members enjoy
“Wet n” Wild” hosted by KSDB-FM in Manhattan, KS.

At least one time per month, send an e-mail to everyone. Tell them about
One last promotional idea is a pool party at the community or campus new equipment, clean up of the studios, upcoming guest speakers, semi-
swimming pool. Convince the pool to open the pool free of charge for a nars, and conventions. Get them excited to participate in station activities.
few hours after the pool normally closes. Invite your audience for one last
summer hurrah (and pass out station goodies, hold a remote, talk about the A little planning and following these simple steps will lay solid ground for
television shows on the public address, tape the event for a feature story the 2007-08 school year. As always, remember the key to success is hav-
on your campus news show, etc.). People love swimming in the evening ing a little fun along the way. Remember to laugh and have fun.
and it is a great event for people of all ages. Both promotions are great
publicity opportunities for your station. Make sure to tell the local press Candy Walton is the advisor to KAOR-FM at the University of South
about your event. Dakota. She has served as advisor to several student media organizations
over the past 10 years. Candy can be reached at candace.walton@usd.edu.

After you have the fall student leaders hired, the first meeting set and the
first promotion set, you need to keep the staft eager for the semester. One
simple way to keep open communication with your staff is through e-mail.

Renew Your CBl Membership Today

To Check Your Station’s Status



mailto:info@collegebroadcasters.org

J CBINSIGHTS

Webcasting

by Will R obedee
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Update

Webcasting Rates
& Reporting Requirements

Rates. A question on the minds of many
college radio stations concerns the issue
of what copyright fees need to be paid in
order to legally webcast? Unfortunately,
that is not an easy question to answer.
Why? Because the rates paid in the past
are no longer applicable, changes have
been made retroactively AND there are
legal and legislative efforts to overturn
the current and retroactive rates. In order
to make this easy to digest, lets turn the
clock back a few years (and leave out a
lot of details due to space constraints and
in the interest of brevity).

In 2002, a governmentally appointed
panel called the Copyright Arbitration
Royalty Panel (CARP) issued webcasting
rates for performance (webcast) of sound
recordings. As provided for under the
federal statute, the Librarian of Congress
reviewed the CARP rate determination
and revised the rates. The Liberian’s de-
termination was met with a large outcry
from small commercial webcasters and
non-commercial webcasters. Eventually,
Congress passed the Small Webcasters
Settlement Act (SWSA) which allowed
the small commercial entities and non-
commercial entities to negotiate a non-
precedential set oaf rates and terms for
Webcasting through the end of 2004, in
lieu of the rates established by the Librar-
ian. A settlement was reached that in-
cluded a vast array of non-CPB noncom-
mercial entities including student web-
casters. In short, if student stations opted
into this settlement, stations they would
pay $250 annually inroyalties if the
schools’ enrollment was under 10,000,
otherwise the royalty would be $500,
provided a listener cap of an average 200
simultaneous listeners in any given month
is not exceeded. If this cap is exceeded,
the station would then be subject to the
commercial rates set by the CARP for
every listener above listener cap.

Due to the outcry from the parties in-
volved in the arbitration process, Con-

-\\

gress passed the “Copyright Royalty and
Distribution Reform Act of

2004” (CRDRA). This legislation de-
signed to change the arbitration process
used to determine the rates and terms for
the performance of sound recordings.
One result of the CRDRA was to create a
new arbitration process that would be
governed by a Copyright Royalty Board
(CRB), replacing the CARP. The
CRDRA, in addition to making changes
in the arbitration process, extended the
previous rates, including those reached
through negotiation, through the end of
2005. Additionally, the CRDRA included
provisions in the event that Webcasting
rates for 2006 were not established prior
to January 1 of 2006, which required the
webcaster to pay the 2005 rates until the
issue of rates for 2006 and ensuing years
were established. Once those rates were
established, the webcaster was either due
a refund, if the rates went down, or owe
the difference retroactively if rates went

up.

In March of this year, the CRB issued
their determination in the arbitration proc-
ess for Webcasting rates. In short the rate
decision for student operated stations
required all stations to pay $500 with a
listener cap of 218 on average in a given
month. The commercial rates went up
significantly and there were no provisions
for small commercial webcasters that
would allow them to pay under a separate
rate schedule as had been negotiated pur-
suant to the SWSA, which would cause
the small commercial webcasters to suffer
an even larger rate increase in most, if not
all cases.

Barring court intervention, a negotiated
settlement, or congressional intervention,
student stations that are webcasting
should consider settling their accounts, if
they have not already done so, unless they
expect intervention or settlement. To do
otherwise would only prolong the need to
pay the amount due. For some stations,
this may be acceptable as they have they
budget to push off the debt to another
year and for others, they need to pay as

they go in order to avoid financially strap-
ping future generations of station man-
agement. This is a station by station deci-
sion. CBI is willing to help you evaluate
the options, but the final decision is
yours.

For stations that were paying $250 per
year, they owe an additional $250 for
2006 and 2007 (for a total of $500 in ar-
rears) and stations that were paying $500
owe no additional fees, provided that the
station did not exceed the listener cap.

Shortly after the CRB heard and (with
minor exceptions), denied all rehearing/
clarification requests from the arbitration
participants, appeals were filed in court.
Additionally, a request for a stay of the
CRB rates (request that the effective date
be set aside) was filed by some of the
participants in the arbitration process. As
of this writing, the stay request was de-
nied by the court and the appeal is pend-
ing scheduling. Almost simultaneously,
the Internet Radio Equality Act (IREA)
was introduced into the US House of
Representatives. The House version of
the IREA proposes to overturn the CRB
decision and in doing so would set rates at
various levels for the interested parties,
but perhaps most importantly change the
rate determination standard from a hypo-
thetical market rate standard to a standard
that met a test of reasonableness. Not
long after a similar version of the legisla-
tion was introduced into the US Senate,
but this version, at the urging of CBI in-
cluded language that lowered the annual
fee for student operated stations.

As of this writing, neither bill has gained
enough support to make it out of commit-
tee, but there has been interest in the bill
and/or additional reform on the hill. After
a hearing by the House Committee on
Small Business, HR 3015 was introduced.
HR 3015 would allow the parties 60 days
to come to a negotiated settlement. The
bill has little support.

In July, Rep. Markey, chairman of the
House Commerce Committee's Telecom-
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Continued

(Continued from page 6)

munications and Internet Subcommittee,
convened a roundtable with some of the
key people involved in the debate con-
cerning webcasting rates for sound re-
cordings. In this meeting the royalty
collection agent (SoundExchange) seems
to have offered to not initiate any legal
action against those who do not pay by
the established deadline of July 15.

At this point it seems that negotiations
are at a stand still. One set of the key
issues that CBI is working on, in addition
to the rates, are the recordkeeping and
reporting requirements.

Reports of Use/ Recordkeeping. The
terms “Reports of Use” and
“Recordkeeping” are used freely among
those intimately familiar with the rules
concerning webcasting. In loose terms,
recordkeeping refers to the data that a
station needs to obtain/maintain/ and
retain concerning the songs it plays in
order to submit a report of use. Another
facet to this topic is the format and
method of delivery of the reports of use.
The regulations specify that the data must
be maintained for three years.

General. Federal law requires webcasters
to submit a report of use. In other words,
webcasters need to submit data concern-
ing songs they webcast in order to dis-
tribute the royalties collected. The
amount of data, the means of submission
and the format of reports was left to the
Copyright Office to determine. It has
taken years to reach a final outcome. This
post is intended to delineate the require-
ments for stations. Following that will be
a summary of the process that led to the
conclusion.

There are two links that offer some con-
crete information concerning the required
data, the format of the reports and deliv-
ery methods. The first link, Reports of
Use Summary, provides a list of the re-
quired elements, the delivery format and
methods of delivery along with other
important details. Alternatively, you can

by

read the CRB ruling or the SoundEx-
change “guide”.

The second link provides an informative
example concerning the format of re-
ports, using the SoundExchange Excel
template. The regulations require Soun-
dExchange to post a Corel version of the
Excel document, but that is not currently
provided by SoundExchange.

Submission of Reports. There is a rich
history concerning the reports of use. I
will forgo most of the history here. The
primary question that is of interest to
college stations is when the reports are
due and what period needs to covered.

Due to the rich history, there are some
quirks here. Educational Stations that
opted into the SWSA settlement were not
required to submit reports of use or retain
data while that settlement was in effect,
instead they paid a fee. Due to the quirky
way things worked, that settlement ex-
pired 12/31/2005. As of that date, sta-
tions became responsible for maintaining
data for the reports of use even though
most were not aware of the requirement
AND SoundExchange continued to col-
lect a data fee. Further there was not a
recognized means of submitting those
reports until the CRB issued a decision
on the format and delivery of the reports
on October 6, 2006. The report and two
subsequent events offered some interest-
ing thoughts on what that means to Edu-
cational Stations.

First, the decision did not include a due
date for reports of use. So even though
the issues of the required elements, the
format and means of delivery (among
others) had finally been resolved, the
regulations failed to include a due date
for the reports of use. Second, SoundEx-
change sent a letter to many Educational
Stations informing them of their require-
ment to submit reports of use. That letter
specified that the requirement was retro-
active to 2004. While there is an ex-
tremely small group of Educational Sta-
tions (less than 10) that this applies to,

the letter was sent to stations where this
did requirement did not apply. Third,
SoundExchange General Counsel ap-
peared at a CBI conference panel and
essentially said, get us what back data
you have, but be more concerned with
compliance from this point forward. In-
terestingly, that person is no longer an
employee of SoundExchange.

The bottom line here is that you are re-
quired to do the recordkeeping and sub-
mit reports of use, but there is currently
no deadline for the submission of those
reports and CBI and other entities are
seeking a change in these requirements. .
On the other hand, it would be dangerous
to take the lack of a current deadline to
mean that you don’t need to be prepared
to submit the reports when a deadline is
announced. It is also important to note
that there are efforts to reverse the need
to submit reports of use, but you should
weigh carefully your options as the out-
come is unpredictable.

Again, this article is meant to be a snap
shot summary of some of the issues con-
cerning webcasting sound recordings.
There are other issues that are note ad-
dressed here due to both space and time
considerations. . Stations need to be
aware of the display requirements and the
Sound Recording Performance compli-
ment. The links above provide informa-
tion about these topics. Further, the arti-
cle only concerns the sound recording
copyrights involved with webcasting.
Stations should also be familiar with the
copyrights concerning musical works,
regardless of their webcasting status.

More information is available at the CBI
website and the blog concerning the is-
sues at http://
collegebroadcaster.wordpress.com/ .
This article was written in late-August.
We encourage you to sign-up for the CBI
ListServs to ensure you receive the most
up-to-date info.

//



http://collegebroadcaster.files.wordpress.com/2007/03/reports-of-use-summary.pdf
http://collegebroadcaster.files.wordpress.com/2007/03/reports-of-use-summary.pdf
http://www.loc.gov/crb/fedreg/2006/71fr59010-9.pdf
http://www.soundexchange.com/licensee/documents/Reports_of_Use_Delivery_Spec.pdf
http://www.soundexchange.com/licensee/documents/Reports_of_Use_Delivery_Spec.pdf
http://www.soundexchange.com/licensee/documents/Excel_Template.xls
http://www.soundexchange.com/licensee/documents/Excel_Template.xls
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Contest

WONC
North Central College
“Bears Super Bowl Wrap’

(Continued from page 4)
WMUL

Marshall University
“88 Hours on 88.1”

I

WBSU
WPTS SUNY Brockport
University of Pittsburgh “Tuesday Morning Wake-
“Moustache Challenge” up Show”
Best PSA: WCRX
WBSU Columbia College
SUNY Brockport “All In-The Poker Craze
“PAWS Animal Shelter” (Part 1)”
KULV Best News Reporting:
“ULV Mediation Center”
WMUL
Marshall University
“Intolerance”
WCRX

Columbia College
“Recycling Program”

Best Sports Reporting:
KUOM

University of Minnesota
“Alex Daniels Feature”

Finalists

Best Newscast:
WMUL

Marshall University
“2/07/2007”

WCHL
University North Carolina
“12/02/2006”

WICB
Ithaca College
“03/23/2007”

KAOR
University of South Dakota
“04/17/2007”

Best Regularl
Scheduled Program:

Continued

Best Sports PBP:
WMUL

Marshall University
“Marshall-Tulane Football”

KTSW

Texas State University-San
Marcos

“San Marcos H.S. Foot-
ball”

WBGU

Bowling Green State Uni-
versity

“Bowling Green Women'’s
BB”

WICB

Ithaca College

“Ithaca College Men’s
Basketball”

Best Promo:

KCSU

Colorado State University
“KCSU Rx”

WCRX
Columbia College
“Masters in the Mix”

WYBF
Cabrini College
“Quiet Promo”

Radio DePaul

DePaul University
“Best Promo”

Best Feature:



