And what about Google?  Don’t want to dis it—at all.  Just want to show you it’s not the be-all and end-all of research.  And just like the internet in general, Google has its own nooks and crannies worth rummaging through.  An enterprising researcher at MSNBC put together this tutorial on how it can be used in ways that might surprise you.  

Here it is:

* Download and install the Google toolbar. Not only does it put the Google search box into your browser full-time, but it also blocks pop-up ads and fills in forms for you. For 

Windows at: http://toolbar.google.com (Ad blocking, form-filling and Google's search box are already built into the Apple's Web browser, Safari.)

* Phrase your question in the form of an answer. "After all, you're not looking for Web pages that ask your question," explains director of technology Craig Silverstein. "You're 

looking for pages that answer it."  So instead of typing, "What is the average rainfall in the Amazon basin?", you might get better results by typing "The average rainfall in the Amazon basin is."

* This is an old one, but very important: Put quotes around phrases that must be searched together. If you put quotes around "electric curtains," Google won't waste your time 

finding one set of Web pages containing the word "electric" and another set containing the word "curtains."

* Similarly, put a hyphen right before any word you want screened out. If you're looking up dolphins, for example, you'll have to wade through a million Miami Dolphins pages 

unless you search for "dolphins -Miami."

* Google is a global White Pages and Yellow Pages. Search for "phonebook:home depot norwalk, ct," Google instantly produces the address and phone number of the Norwalk Home Depot. This works with names ("phonebook:robert jones las vegas, NV") as well as businesses.  Don't put any space after "phonebook." And in all of the following examples, don't type the quotes I'm showing you here.

* Google is a package tracker. Type a FedEx or UPS package number (just the digits); when you click Search, Google offers a link to its tracking information.

* Google is a calculator. Type in an equation ("32+2345*3-234="). Click Search to see the answer. 

* Google is a units-of-measurement converter. Type "teaspoons in a gallon," for example, or "centimeters in a foot." Click Search to see the answer.

* Google is a translator.  Its Language Tools permits you to translate either webpages or text using 25 different language pairs.  It still doesn’t match what a human being can do, but one trick to it is use Google and several other online translators.  No two will be alike and you will be able to get a better sense of the translation.

* Google is a stock ticker. Type in AAPL or MSFT, for example, to see a link to the current Apple or Microsoft stock price, graphs, financial news and so on.

* Google is an atlas. Type in an area code, like 212, to see a Mapquest map of the area.

* Google is a weatherman.  The Weather Channel combines—or “mashes”—its data with Google Maps to provide a 3-D geographic template for weather in the next valley, rather than search by zipcodes.

* Google is Wal-Mart's computer. Type in a UPC bar code number, such as "036000250015," to see the description of the product you've just "scanned in." (Thanks to the Google Blog, http://google.blogspace.com, for this tip and the next couple.)

* Google is an aviation buff. Type in a flight number like "United 22" for a link to a map of that flight's progress in the air. Or type in the tail number you see on an airplane 

for the full registration form for that plane.

* Google is the Department of Motor Vehicles. Type in a VIN (vehicle identification number, which is etched onto a plate, usually on the door frame, of every car), like 

"JH4NA1157MT001832," to find out the car's year, make and model.

* Google is a spy.  Google Earth relies on aerial and satellite photo images from a variety of imagery sources.  Digital Globe provides the clearest resolution.  Whatever Digital Globe images for other customers becomes part of the database for Google Earth, usually within 6 to 18 months.  It’s easy to tell which areas are imaged with Digital Globe’s satellites.   Look for the clearest imagery amidst the low-res images.  That’s the location of greatest interest to Digital Globe’s customers.   Who is Digital Globe's biggest customer?  The US intelligence community which uses the imagery to augment its own spy satellites.  Take a look at the areas along the Afghan-Pak borders.  Some villages are clearer than others.  Get the picture?   

* Google is trendy.  Go to http://www.google.com/trends and drop in a search term to see how heavily it’s being searched…and where.  Should it surprise us to see that the term “torture” is most heavily tracked in the British Midlands cities with large numbers of Pakistanis?

* For hours of rainy-day entertainment, visit: http://labs.google.com.  Here, you'll find links to new, half-finished Google experiments, like Google Voice, in which you call (650) 623-6706, speak the words you want to search for, and then open 

your browser to view the results. Disclaimer: It wasn't working when I tried it. (Ditto a lot of these experiments.)

* Poke around the "Services & Tools" link on the Google.com home page, and you'll find some of the better-known lesser-known Google features, if that makes any sense. 

For example, there's Froogle (product search), News, Groups (Internet discussion boards), Google Catalogs (hundreds of scanned-in product catalogs), Images (find graphics and photos from other people's Web sites), Blogger (publish your own online journal), Google language translation, Google Answers (pay a couple of bucks to have a professional researcher find the answers for you) and much more.

* Also, see the latest “mash-ups”--clever combinations of Google Maps with other data like the Weather Channel discussed above. They provide visual displays of data that previously might have been sterile and yes, boring.  One very good and dynamic compilation of the latest mash-ups is Google Maps Mania.

And take a lot at what others are doing. Sree Sreenivasan, a professor at Columbia Journalism School, is one of several journalists who have developed their own Google tip sheets.   His replicates a lot of what has been talked about here, but with a number of additions and improvements.   PC World recently put together an article called “Advanced Google” which is a good starting point for going beyond basic searching.    And Lifehacker has its own “Top 10 Obscure Google Search Tips”.
Pretty soon you'll need Google just to search Google!

